
2021

Review.

Rebuild.

Reconnect.

DATES

//   Tuesday 28 June 2022  //  10:00am – 6:00pm

//   Wednesday 29 June 2022  //  10:00am – 8:00pm

//   Thursday 30 June 2022  //  10:00am – 6:00pm

//   Friday 1st July 2022  //  10:00am – 4:00pm

www.pacprint.com.au

PROUDLY SPONSORED BY

PLATINUM GOLD SILVER

NEW 
DATES! 
2022

FORUM PROGRAM
SPONSORED BY



TUESDAY 28 JUNE 2022

TIME SESSION

11.00am – 11.45am

Small business employment matters
Speaker: Charles Watson – The Real Media Collective

To ensure success in your business and adhere to employment laws, it is crucial  
that businesses have insight and understanding across a range of issues.
Come and hear Charles Watson, GM – IR, Policy and Governance, discuss a  
range of employment issues facing SME’s now and into next year. 
Charles will cover a range of issues, including:
• Contracts of employment
• Awards and related conditions
• Casual employment 
• Compliance requirements
• Legislative amendments
• How to avoid common pitfalls

Additionally, Charles will leave time at the conclusion for an “Ask me anything” session and make 
himself available post-session if you need a more detailed discussion on these or related issues.

12.30pm – 1.00pm

The Human Operating System
Speaker – Meqa Smith

In business these days almost everything is easy to copy. Me-too businesses are  
everywhere, with the same model, services, software, marketing tactics and  
technology.
So where’s the edge? 
Your people.
Why? Each person is unique and you can’t buy them from any store.
Your people interpret your policies and use your systems in a way that helps you keep delivering on 
your brand promise to your customers (or not). Your people either spot opportunities or miss them.  
Your people either help you pivot and innovate or hold you back and keep you stuck.
But, people are like batteries and when they come to work less than fully charged you’re not going to 
be able to get very much power from them.
So what can you do about it? 
Understanding the timeless and uniquely human operating system will completely change your 
approach to recruitment and employment in a way that will keep delivering value for the rest of your 
business life.

2.00pm – 2.45pm

Changes to the National Construction Code (NCC)  
and How it Affects signage

Panel: 
Glenn Hain and Mick Harrold – Visual Exposure,  
Callan Laughton – In-signs  

Facilitator: Julie Rochester – Sign Concepts SA

Covering the latest updates regarding the Fire Ratings  
of substrates including the recent changes in Vic:
•  Fire Compliance requirements of materials that can be used  

in external signage including options/solutions/acrylic challenges 
•  Changes which are now being enforced regarding light emissions  

from external signs.
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3.30pm – 4.15pm

Mental Heath – Learn the Skills to Make a Difference

Speaker: Steven Gamble – Man Anchor

This #letstalk workshop is designed to engage, educate, empower and encourage  
people to kick start conversations about Health and Mental Health within their own  
circle of family and friends. 
This session will run in a relaxed and inclusive environment where we help break  
down the perceived stigmas and barriers that have historically held people back  
from reaching out for help or reaching out to help someone in their life. 
The topics covered include:  
• Mental Health in Australia • Prevention • Early intervention • Identifying the signs and symptoms 
• Reaching out to give • Treatment and referral process • Resources • Self-care
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WEDNESDAY 29 JUNE 2022

TIME SESSION

10:15am – 10:45am

Workflow + Automation = Profit
Speaker: Pat McGrew
Every company has workflows. There is the business workflow, back office  
workflow, and production workflow. Within those workflows, there are more  
workflows – the touchpoints that every job requires to get from the point of sale  
to the point of delivery. What if you could make those workflows more efficient?  
You save time and money, and add to the bottom line! It starts with a clear-eyed  
assessment of where you are and what touchpoints guide your work. Then we look  
for ways to optimize with the tools you have. And finally, we look at options to add  
some tools to create even more efficiency and optimization. It’s going to be a fast-paced session!

11.00am – 11.30am

Exit Planning to Maximise Return / Business Valuation and Sales /  
Growth by Acquisition. 

Speaker: Richard Rasmussen – Ascent Partners

Richard will discuss industry performance by sector for the past year and  
forecast for the next. This will include:
•  Exit Planning to Maximise Return.  

o How much do you need and what is the gap? 
o What options are there to exit over time? 
o Do’s and Don’ts

•  Business Valuation and Sales 
o How are businesses valued? 
o How do you improve business value? 
o What is the sales process?

•  Growth by Acquisition 
o Why should you consider this option? 
o What sort of business? / How to approach? 
o What are the pitfalls? 

12.30pm – 1.15pm

Fireside chat

Facilitator – Kellie Northwood – The Real Media Collective

Kellie Northwood from The Real Media Collective sits down with Geoff  
Selig, Chairman, IVE Group and Matt Aitken, CEO, IVE Group to  
explore the future of print. Two of the industry’s most influential leaders  
have committed to an open session  with Q&A from the audience welcomed.

2.00pm – 2.45pm

The Secrets of Success: Top Tips from Industry Leaders

Panel: Emmanuel Buhagiar – Imagination Graphics  
Keith Ferrel – Cactus Imaging  
Kirsten Taylor – Taylor’d Press

MC: Media Super

What’s the secret to success? Hear from some of the industry’s  
most successful operators as they reflect on what makes their  
businesses work, important considerations for every business  
owner, and the lessons they’ve learned along the way.  
This is your chance to get some top tips you can implement to give  
your business the best chance of success today, and into the future. 
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3.30pm – 4.00pm

Unlocking the Mystery of Sales

Speaker: Greg Donlan

Greg’s PacPrint presentation will be one to savour. He will explain how SME’s can turn  
sales from an unexplainable art to a repeatable and scalable scientific system. 

Business leaders in the print and signage industries will leave the session with  
profound insights and tangible actions to implement immediately. 

Participants will learn:
• The science underpinning successful selling in 2022
• How to build a repeatable selling system
• Why educating prospects gives you the persuasive edge
• How to gently control and progress a sales opportunity
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THURSDAY 30 JUNE 2022

TIME SESSION

10:15am – 10:45am

Sustainability – What it really means in the context of business today

Speaker – Kieran May – Accross | Sustainable Ethical Services

Increasingly our customers focus on sustainability. And when they talk of  
sustainability, the meaning goes beyond environmental practices and recycled  
paper. This session will discover the wider meaning of sustainability, what it  
means in the context of business in Australia today, and some of the simple  
low-cost strategies that can be adopted so that you can meet their expectations.

11.00am – 11.30am

Today, tomorrow and the future: an industry update 

Speaker – Kellie Northwood – The Real Media Collective

Kellie Northwood, CEO, The Real Media Collective, will explore the story of  
industry associations across our industry, the industry today as we move through  
recovery from a challenging 2020 and what the future lies for industry partnerships  
and opportunity moving forward. Understanding how we can engage customers,  
grow business offerings and leverage our knowledge to drive success under a  
common industry banner will provide attendees the opportunity to be inspired by  
case studies, research and a new vision for us all moving forward.  

12.30pm – 1.15pm

Driving Sustainability in Drinks

Speaker: Rowena Curlewis – Denomination

Covid-19 has fast-tracked the growing demand for sustainable products and  
packaging by consumers. In this session, Rowena will look at innovations in the  
drinks category which are sustainability-focussed, and the questions being asked  
of brands, manufacturers and suppliers. 

2.00pm – 2.45pm

Future trends and initiatives 

Panel:  
Keith Ferrel – Cactus Imaging 
Matt Ashman – Durst Oceania 
David Asker – Imagebox 

Facilitator: Nigel Davies – FESPA Australia

Join our panel of experts as they discuss what they see as the future trends and  
initiatives that they see is affecting our industry. Hear about the Future Leaders  
Initiative and how you can be involved.



THURSDAY 30 JUNE 2022

3.30pm – 4.15pm

Mental Heath – Learn the Skills to Make a Difference

Speaker: Steven Gamble – Man Anchor

This #letstalk workshop is designed to engage, educate, empower and  
encourage people to kick start conversations about Health and Mental Health  
within their own circle of family and friends. This session will run in a relaxed  
and inclusive environment where we help break down the perceived stigmas  
and barriers that have historically held people back from reaching out for help  
or reaching out to help someone in their life. 
The topics covered include:  
• Mental Health in Australia 
• Prevention 
• Early intervention 
• Identifying the signs and symptoms 
• Reaching out to give 
• Treatment and referral process 
• Resources 
• Self-care
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FRIDAY 1 JULY 2022

TIME SESSION

11.00am – 11.30am Superannuation
Speaker – Media Super

12.30pm – 1.15pm Session to be confirmed

2.00pm – 2.45pm

The Art of Colour Management

Panel:  
Jonny Rumney – Celmac 
Robert Rae – ImageBox Group

Facilitator: Nigel Davies – FESPA Australia

Join our panel discussion where we will discuss how to  
achieve the best colour targets and strategies in a  
digital print environment?
Why we measure and tolerancing methods and what are the  
best tips and tricks and strategies in dealing with colour variation. 
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Matt Aitken

Matt is the Chief Operating Officer, IVE Group 
Limited. In this role Matt is responsible for the 
major operating divisions of IVE (Kalido, Blue 
Star and IVEO), with 1,500 staff based across 
Australia, Singapore, Hong Kong and China.  
Matt is passionate about customers and staff 
and is also a key leader in all acquisition related activity for the 
Group.

In his tenure with IVE Group, Matt has been instrumental in the 
establishment of the IVEO business in 2000 and a key senior 
executive in the successful public listing of the IVE Group on the 
ASX in late 2015.

Prior to joining IVE, Matt held several marketing roles in the 
financial services and marketing agency space.  Matt is also a 
Director on a number of industry association Boards.

Matt Ashman

Matt cut his teeth in the advertising industry 
in London’s, Soho in the late ’80’s working 
with some top agency’s on their photographic 
campaigns and imagery. A photographer by 
trade, he always leaned to the more technical 
and challenging areas of the industry. As 
an early adopter of Photographic Digital output with Durst ’s 
original Digital printer the Durst Lambda and Durst Epsilon, 
and their ground breaking Durst Sigma scanning systems 
he became an advocate for the digital migration of analogue 
Photography. This was noticed by Durst in the late 90’s and 
that’s when I was invited to join Durst, on the Technical Sales 
Team of Durst UK. Soon Durst launched its first Direct to Media 
printer the Rho 160. Then began the switch to DTM ink jet 
from photography, helping and guiding businesses throughout 
the United Kingdom, Scandinavia and Ireland to grow and 
embrace the new digital revolution in wide format print. In 2015 
the opportunity arose in Australia to help the Durst distributor 
grow the Durst brand in the region, this was a huge success 
and out of that Distributor came the launch of Durst Oceania 
a dedicated subsidiary of Durst in the region headed up by 
Ashman. Durst Oceania has grown its market share as the 
newest subsidiary of the little big company with it roots in the 
mountains of the South Tyrol, Italy.

David Asker

Following an early career in medical imaging 
and photography in the UK, David moved 
to Australia in 1985 and continued working 
in design and photography. Jointly founding 
ImageBox with Dominic in 1988, the business 
soon established itself as a trusted service in 
large format print and a market leader and innovator in digital 
graphics. David is involved in the daily operations, sales and 
marketing and business administration. Importantly, he also 
works on strategy as the business continues to innovate and 
develop new products and services for the market.

Rowena Curlewis 

Rowena Curlewis is CEO and one of the 
founding partners of leading drinks design 
specialist Denomination. Her insight, passion 
and knowledge about the drinks industry 
means she is a regular contributor to drinks 
and design press, and has lectured and 
chaired panels in design, innovation and  
drinks packaging. With offices in Sydney, London and  
San Francisco, Rowena brings global insights to PacPrint 2021.

Emmanuel Buhagiar

Emmanuel Buhagiar is the proud owner 
of Imagination Graphics, a graphic design 
and printing company founded in 1998, 
which continues to thrive and navigate 
the tumultuous nature of the print and 
design industry. Since 1972, Emmanuel has 
maintained his passion for the trade, from  
working with hot metal at age 16, to progressing onto 
4-5 different typesetting machines over the years to 
producing acrylic screens and face masks in response to 
the unprecedented pandemic. Emmanuel does not believe 
in stagnation, but rather, in the importance of progress and 
flexibility. In 2014 he transformed Imagination Graphics by 
purchasing his first Konica Minolta Printing Machine. This 
proved to be the start of a new and exciting business venture, 
and he then purchased a B2 Digital Press a KM-1, the first 
one in Sydney in 2019. In addition to 2 new Konica Minolta 
Printing machines were purchase with an array of finishing 
equipment. Emmanuel considers risk-taking to be a necessary 
part of survival within the industry, as it is characterised by rapid 
development and digitisation. He is optimistic about the future 
of graphic design and printing, which is evident in his dedication 
to both clients and projects. 

Speaker CVs 2021
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Nigel Davies

Nigel is the President of FESPA Australia 
and with a long history in our industry as 
both manufacturer and supplier. He founded 
VMG Print Group in the 1990s, specialising 
in printed electronics and products for the 
automotive and transport sectors.   
He developed MIS software to support his company which 
evolved into a commercial product called M-Power Software. 

Companies as diverse as Quaker Oats (Pepsico), medical 
device manufacturers and fertiliser companies use M-Power 
to manage workflow together with many signmakers, printers, 
packaging and label companies. Nigel is a firm believer in ‘you 
can’t manage what you can’t measure’; he strives to develop 
tools to systemise businesses and allow business owners to 
control their businesses better. He researched cooperative 
joint ventures for two years to complete his Master’s degree 
in Organisational Theory and believes that business owners 
underestimate the strategic value they will gain if their people 
actively participate in Associations.

Greg Donlan 

Greg Donlan is an acclaimed global key note 
speaker with deep insights into the science 
of selling. After enjoying extraordinary sales 
success with organisations such as Myer, 
Seiko, Coca Cola and Ericsson, Greg then led 
national sales teams to similar success. As an 
acknowledged sales strategist, Greg  
have helped his clients both survive and thrive through the GFC 
and more recently the pandemic. 

Keith Ferrel 

Keith Ferrel is the Co-Founder of Cactus 
Imaging. Starting in New Zealand in 1992 
Cactus Imaging has become known 
throughout the world as one of the leading 
Grand Format Production companies in the 
Asia Pacific region. 

After one year in Auckland New Zealand, Keith moved to 
Sydney Australia to set up the sales arm of Cactus Imaging 
Australia. It proved so successful that in 1996 Cactus Imaging 
set up a full-scale state of the art production facility.

In 2000 Keith was appointed as the Group Sales Director and 
later General Manager. He was one of the drivers in setting up 
the very successful Cactus Imaging India based in Chennai.

Keith has travelled extensively throughout Europe, Asia and 
the Middle East and is widely recognised as an innovator and 
one the most knowledgeable and influential people in the print 
industry.

Keith has served on the HP Customer Advisory Board and is 
also a member of the Asia Pacific/Japan Board of Directors 
for Dscoop (Digital Solutions Cooperative) Keith has also been 
a member of the Dscoop Global Board. He is on the Board of 
Fespa Australia. Keith has been inducted into the Fespa Hall of 
Fame and was elected the Fespa World Printer of the Year in 
2014. In 2021 Keith was presented with the Media Super Life 
Time Achievement Award for services to the Print Industry.

Steven Gamble

Steven Gamble lives with his young family on 
Sydney’s Northern Beaches. He founded the 
mental health education organisation Man 
Anchor back in 2017 in response to a speight 
of tragic suicides within the local community. 
Steven hoped he could help by empowering 
men with the tools to support positive mental  
health. Since then, Man Anchor has grown into a national 
organisation that provides mental education programs across all 
genders, age groups and cultural backgrounds.

Steven’s passion is to increase the mental health literacy level of 
all Australians and support generational change in the way we 
address mental health within our 

community, family units and workplaces. All with the ultimate 
aim of reducing the suicide rate in both youth and adults. 

Steven and Man Anchor have the privilege of educating tens of 
thousands of people each year. The Man Anchor team presents 
a variety of mental health workshops, talks and educational 
courses to a diverse range of clients and participants including 
community groups, schools, sporting clubs, small and 
large businesses, NGO’s and NFP’s, as well as all levels of 
government.

Glenn Hain

Glenn Hain is the Risk and Compliance 
consultant for the Australian Sign & Graphics 
Association. He has worked in this complex 
area nationally for the past 30 years and 
has researched extensively the impacts that 
have followed the changes included in the 
National Construction Codes 2019  
and other Australian Standards that affect the sign industry.  
Glenn can suggest alternative solutions.
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Mick Harrold

Mick Harrold is the Managing Director of 
Visual Exposure, a Melbourne based signage 
company involved in all forms of construction 
and installation over the last twenty years.  As 
the Australian Sign & Graphics Association’s 
Victorian Chair, he has been providing 
lockdown advice and updates for  
Victorian members throughout the COVID pandemic months.

Callan Laughton

Callan Laughton is the General Manager of 
In-Signs in Melbourne which was started 
in 1975 by his father Greg. He is also a 
registered builder. 

What began as a traditional sign writing 
business has evolved into a custom signage 
manufacturing company servicing the trade and high-end 
corporate clients. Callan’s passion is designing and delivering 
premium large scale, illuminated and digital signage. His vision 
is to continue growing the In-signs brand and adopt the latest 
technologies when it comes to large format signage in Australia.

Kieran May

Kieran May owns Accross | Sustainable 
Ethical Services, is the founder of Sustainable 
Ethical Australia and a Consultant and 
Assessor of Sustainable Green Print. Kieran 
brings an interesting perspective to things 
that matter and the issues that distract busy 
business owners. 

Customer demands continue to change and regardless of 
individual attitudes to climate change, every interpretation of 
sustainability impacts not only what, but from whom they choose 
to buy. So much so that sustainability has become an economic 
issue for every business. 

Having been involved in the printing industry for over 20 years 
in a variety of roles, Kieran is well aware of the challenges this 
presents. His more recent focus has been business management 
and compliance services (professional bookkeeping, payroll 
and cloud systems). As community expectations have changed, 
ethics and all things sustainability are demanding more of his 
attention. More specifically, the focus is on how to help business 
owners not only affordably meet their customer and stakeholder 
expectations, but to also help them tell their story as they sustain 
and grow their business.

Kieran, through his company Accross | Sustainable Ethical 
Services, manages and promotes the industry’s own certification 
program, Sustainable Green Print (SGP) on behalf of the Print and 
Visual Communications Association. 

Pat McGrew 

Pat McGrew helps companies perform 
better. As Managing Director for 
McGrewGroup, Inc., she promotes Best 
Practices for your Business using her 30+ 
years of experience as a software company 
owner, marketer, analyst, industry evangelist, 
and consultant to enable business growth. She assesses 
workflow and bizflow effectiveness, and develops strategies 
and triage engagements for products, services, and businesses. 
Pat covers print and customer communication channels for 
data-driven and static marketing, transaction, packaging, label, 
and commercial print with experience in offset, inkjet, and 
toner. An experienced professional speaker and facilitator, she 
is the author of 8 business books, the editor of A Guide to the 
Electronic Document Body of Knowledge, a regular industry 
content contributor, host of #PrintSampleTV, and co-host of 
#ThePrintReport. Pat is proud of her 2014 #GirlsWhoPrint Girlie 
Award and 2016 Xplor Brian Platte Lifetime Achievement Award. 
She is certified as a Lifetime Master Electronic Document 
Professional by Xplor, as a Print Buyer for Variable Print by 
PCPI, and as a Color Management Professional (CMP), CMP 
Digital, and BrandQ Professional by IDEAlliance. Find Pat on 
Twitter as @PatMcGrew and on LinkedIn. 

Kellie Northwood

Kellie holds 22 years-experience across 
marketing and communications sector 
with specialisation across print media and 
sustainability. Kellie was the Executive 
Director of the Australasian Catalogue 
Association, the Australasian Paper Industry 
Association and TSA Limited before merging the three entities 
and moving into the role of Chief Executive Officer of The Real 
Media Collective. Kellie has held senior executive roles across 
Australia and New Zealand across Brand, Communications 
and Sustainability before becoming engaged in the industry 
association landscape. Kellie sits Two Sides International 
Board, the Mail Industry Working Group and is a Women 
in Print Executive Board Officer. Kellie holds Bachelor of 
Communications and post graduate studies across Education 
and Sustainability. Kellie is a member of the Australian Institute 
of Company Directors. 
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Richard Rasmussen

Richard has worked in the printing industry 
for 40 years, the first half years with 
Heidelberg in sales, product and marketing 
roles and the second half in private practice, 
as director of Ascent Partners, a business 
focussed on offering professional business 
services to the industry. As an industry specialist, Richard 
has completed over 200 business appraisal / valuations, 
approaching 100 business sales and acquisition transactions 
and worked as a business consultant with numerous printers 
and suppliers.  Richard also publishes Market Watch, an 
industry specific newsletter focussed on reporting the 
industry’s mergers and acquisitions, major equipment sales and 
summarising his classified machinery for sale web site.

Julie Rochester

Julie Rochester is the Managing Director of 
her own business, Sign Concepts SA Pty Ltd 
which has been operating for over a decade.  
Julie has overseas workplace experience and 
her business focuses on steel construction, 
aluminium fabrication and spray painting of 
sign structures. Julie is the former Australian  
Sign & Graphics Association President.

Robert Rae

Robert is the I.T. and print Systems  
manager at ImageBox Group. 

ImageBox are based in South Melbourne, 
and have been delivering high quality display, 
exhibition, retail and event print production 
for over 30 years.

Joining ImageBox some 20 years+ ago, he has seen many 
changes in print technology, including colour management, over 
the years. With a background in photography, 3D modelling 
and web technologies, Robert has experience in how colour 
management applies to the realities of day-to-day commercial 
print production.

ImageBox are keen adopters of new and emerging 
technologies, and Robert has been part of the push for colour 
consistency and predictability across various output devices, 
formats and media. 

The range of print devices subjected to colour management 
runs across aqueous, eco-solvent, latex, direct to fabric and 
grand format UV cured machines. While some modern print 
devices are capable of generating their own icc profiles, 
Robert is well experienced in the use of modern RIPs and 
spectrophotometers to achieve optimum results.

Jonny Rumney

Jonny has had extensive experience in digital 
wide format printing. He started out as a 
technician for Starleaton servicing Encad, 
Kodak, HP, Canon and Epson printers in the 
year 2000. He then started to support RIP 
software and got into the world of colour 
management. After 8 years he left Starleaton and joined Celmac 
where he is currently employed. Celmac sell and support the 
wide format industry with various equipment including HP 
and Epson printers, Latex, Aqueous, UV, Eco Solvent as well 
as different RIP software and colour management solutions 
including Barbieri spectrophotometers. Jonny has been working 
with Fogra during his time at Celmac and in 2014 helped to 
introduce the PSD standard into Australia. Jonny worked with 
Fogra to certify VFX print group who became the first printer 
in Australia to achieve this standard. They were also the first in 
the world to get an A rating for the HP indigo press with Fogra. 
Currently Jonny is one of only two Fogra Digital Print Partners in 
the Australia/NZ, and Jonny, with Celmac are the only company 
who actively engage with companies to put them through the 
certification process.

Geoff Selig

Geoff has over 30 years-experience in the marketing 
communications sector. Geoff was Managing Director of IVE 
Group prior to moving in to the role of Executive Chairman 
following the Company’s listing on the ASX in December 2015.

Geoff is a Director Caxton Group and Caxton Print Holdings, 
and also sits on the board of The Lysicrates Foundation. He 
was the State President of the NSW Liberal Party from 2005-8.

Geoff holds a Bachelor of Economics from Macquarie University 
and is a member of the Australian Institute of Company Directors.



2021

Meqa Smith

Meqa’s experience spans 20 years, spent 
almost evenly split between corporate HR 
and small business marketing consulting. 

Looking back and joining the dots, she says 
this background has perfectly prepared 
her for the work she’s currently doing with 
SME’s delivering unforgettable talent attraction strategies that 
give her clients a sustainable competitive edge. 

Having started The Unforgettable Agency in 2015 initially 
focusing on brand positioning and customer experience she 
soon began helping clients hire key team members to deliver on 
their brand promises.

Combining concepts from sales, marketing, recruitment and 
performance she developed The Unforgettable Way,  
a methodology that transforms the hiring process from 
headache to hero.

Meqa believes that in our rapidly-changing, increasingly digital 
world, human connection has become a rare but coveted 
superpower and that leveraging it will give you the edge and 
help you to build an unforgettable business. 

Kirsten Taylor

Kirsten joined the industry 18 years ago 
when she teamed up with her husband 
James at Taylor’d Press. As her love grew 
for the industry, so did her interest in printing 
which lead her to complete her Certificate 
III in Printing in 2017. The past 5 years have 
seen her in wider industry roles as Patron for Victoria for Women 
in Print and board members for PrintEx/PacPrint and Visual 
Industries Events.  She has been nominated and awarded in 
the ProPrint Power 50 and was the winner of the Inaugural 
Women in Print Award at the 37th National Print Awards in 
2020.  She has passion for the industry and feels empowered 
by helping to create change by honest and open conversations 
and working in collaboration with others.  Constantly looking 
to be challenged, she has completed leadership training with 
Women in Leadership Australia, engaged with a personal coach 
for further development and is currently undertaking a Bachelor 
of Psychology.

Charles Watson

Charles has a strong background in 
workplace relations and corporate 
governance. At the Real Media Collective, 
his work includes advising  and represents 
the industry and individual members across 
workplace, governance, legal and policy 
related issues. 

Charles understands the commercial and operational drivers 
of his clients’ businesses and is able to offer practical and 
commercially driven solutions. Having worked in some of 
Australia’s pre-eminent law firms and industry bodies for over 
20 years, he has a depth of knowledge and experience across a 
range of industries.

His previous experience includes leading the consulting team 
at Workforce Guardian, running the Workplace Relations and 
Legal Services at the PIAA (now PVCA) and has worked for law 
firms Clayton Utz and Herbert Smith Freehills, and sits on NFP 
Boards. His qualifications include a Bachelor of Laws (UNE), 
post-graduate studies in Industrial Relations Law (UTS), and is a 
Fellow of the Governance Institute of Australia.

Specialising in workplace relations and human resource 
issues, Charles has considered most aspects of workplace 
relations in his legal career including performance management, 
termination, workplace change, employment contracts, post-
employment restraints, enterprise agreements, industrial 
disputes, company policies and internal investigations. With a 
particular interest in corporate governance, Charles has advised 
a wide variety of clients on appropriate strategies for managing 
employment law related risks faced by boardroom members.

In addition to advising clients, Charles has had a high level of 
success advocating for clients in workplace litigation before 
various Federal and State courts and tribunals. He has regularly 
appeared before the Fair Work Commission and  successfully 
defended companies before the Full Bench of the Commission.

Charles is also a regular contributor to trade and other media 
for his commentary, editorial and insight on workplace relations, 
government and legislative amendment matters.


